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Research question: A qualitative study to explore Romanian young adult perspectives and behaviors on using heated tobacco
products (HTPs) following exposure to direct marketing methods.
Background: HTPs are aggressively promoted worldwide, with significant impact on youth behavior 1,2, becoming the fastest salesgrowing product-type that delivers nicotine3. The main drivers of this growth are young adults4, therefore identifying their
perceptions on HTPs represents an important and novel research theme.
Possible Methodology
A qualitative semistructured interview study preceded by a survey. A survey on tobacco use and perceptions will be conducted.
For the qualitative interview study, young adults (18-24) will be sampled from those completing the survey.
Semistructured interviews will be conducted with a purposeful sample of 30 participants. The interviews will explore participant’s
perceptions and behavior related to HTPs. Participants will be stratified: 15 current HTPs users, 10 current cigarette smokers and
5 non-smokers. Interviews will be conducted by 2 trained GPs, using a piloted topic guide.
Survey data will be analyzed using descriptive statistics. Interview data will be analyzed using NVIVO software. Line by line coding
will create data driven and researcher driven codes before carrying out a thematic analysis. The research team will identify
similarities and differences of themes within and across the purposeful sample (current HTP users/cigarette smokers/nonsmokers) and look for potential patterns across the two recruiting sites.
Questions to discuss
Previous research has suggested that there are significant relationships between advertising and smoking choices and behavior.
Our findings will offer for the first time data on perceptions of HTPs advertising and its potential impact on smoking choices and
behavior. Questions raised by our research are whether young people perceived the risks associated with HTPs differently to
those associated with other tobacco use.
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